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“Knowledge of truth is always more than theoretical and intellectual. It is the product of activity, as well as its cause.
Scholarly reflection therefore must grow out of real problems, and not be the mere invention of professional scholars.”

John Dewey, University of Vermont

2 Editorial Statement
3 Subscribe to FORESIGHT

4 FORESIGHT For Your Library

14 FORESIGHT 2006
SPECIAL FEATU RE Coming in Future Issues
THE KEYS TO THE WHITE HOUSE:

FORECAST FOR 2008 FORECASTING PRINCIPLES

5 The Keys to the White House: Forecast AND METHODS

for 2008 by Allan J. Lichtman 27 Increasing the Credibility of Your

Forecasts: 7 Suggestions

10 Index Methods for Forecasting: An by Roy L. Pearson

Application to the American Presidential

Elections by J. Scott Armstrong and 33 Credit Scoring: The State of the Art
Alfred G. Cuzan by Lyn C. Thomas

SOFTWARE: SPOTLIGHT ON EXCEL

38 Preface

39 Incorrect Nonlinear Trend Curves in Excel
by Rick Hesse

IMPROVING THE FORECASTING 44 The Unreliability of Excel’s Statistical
PROCESS: TWO CASE STUDIES Procedures by Bruce D. McCullough

15 Preface )
46 On the Use and Abuse of Microsoft Excel

by Paul J. Fields

16 Measuring the Efficiency of an Informal

Forecasting Process by Robert W. Samohyl

22 Forecasting as a Business Process BOOK REVIEW
Diagnostic by Mario Sepulveda-Guzman, 48 Roy Batchelor reviews Dow 36,000: The New
Michael E. Smith and George W. Mechling Strategy for Profiting from the Coming Rise
in the Stock Market by James Glassman and
25 Commentary: Putting Forecast Kevin Hassett

Accuracy Into Perspective
by Kenneth B. Kahn

FORESIGHT

The International Journal of Applied Forecasting

FORESIGHT Issue 3 February 2006 [



