
https://foresight.forecasters.org  FORESIGHT 1

Article �Coding: �Managers (M g r ), Modelers (M o d ), Planners (P l n ), General Audience (G e n )

Spyros Makridakis

Paul Goodwin

Oliver Schaer &  
Simon Spavound

Nikolaos Kourentzes  
& Yves Sagaert
Stephan Kolassa

Chris Gray  
& John Dougherty

Len Tashman

  3   Note from the Editor

  5   The M4 Competition: Interview with Spyros Makridakis

     f o r e c a s t i n g  p e r s p e c t i v e s
  7   Forecasting the Impact of Artificial Intelligence (AI),
         Part 2 of 4:  Examining Four Scenarios of Possibility

13    How to Respond to a Forecasting Sceptic

17   Review of  Forewarned: A Sceptic’s Guide to Prediction

     f o r e c a s t i n g  m e t h o d s
24   Incorporating Leading Indicators into Sales Forecasts

31   Principles of Business Forecasting:  
         Review of the 2nd Edition

        c o l l a b o r a t i v e  f o r e c a s t i n g  p r a c t i c e s
34   Misconceptions, Missteps, and Bad Practices in S&OP, Part 3:     	
         Automating at the Expense of Judgment and Accountability

        f o r e c a s t  a c c u r a c y  m e a s u r e m e n t
43   Beware of Standard Prediction Intervals for Causal Models

c o n t e n t s
“Knowledge of truth is always more than theoretical and intellectual. It is the product of  activity as well as its cause. 
Scholarly reflection therefore must grow out of real problems, and not be the mere invention of  professional scholars.”
							          John Dewey, University of Vermont
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